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Dastaan hub is a brand solutions studio by the
Assoclation of Indian Magazines.
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Customers think, feel and
decide in the language of
their choice

So, your story needs to be told in
their language. Allow us to re-create
your brand story across languages
and in relevant cultural context and
deliver it to 150+Mn. Indians; online
and through print
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Under Dastaan Hub, 125+

100mn 50mn+ ;
Digital audience | Print Readers | ool Modia audionca

Website

Circulation By Language Mn

. English
Kanna- Trafflc Mn
Genre English  Hindi Tamil Gujarati Marathi Bengali Otr Lang Total :
da Business/
J 3.8 3.8
General 15.6 8.0 2.5 8.5 2.2 1.1 0.1 0.9 38.8 Industry
Women & Home 6.8 9.6 11.2 4.3 0.7 0.8 0.4 0.8 0.3 34.9 General 24.7 1.3 13.8 39.8
Children 8.2 4.4 3.4 0.1 1.4 1.4 1.5 0.1 0.1 20.8 Sports 3.6 7.3 10.9
Business/Industry  12.8 2.3 3.5 18.6
Women & Home 43.2 9.9 53.1
Agriculture 5.4 0.4 2.0 0.6 0.7 0.7 1.1 2.2 13.2
Grand Total 435 275 19.9  18.3 5.0 4.0 2.5 2.0 3.5  126.2 Total 71.5 12.6 23.7 107.8




What do we do

We will bring your brand story alive with an
end-to-end, customised, 360° Content
marketing strategy

We will curate a relevant audience for you
with the right content mix

Our specialized experienced team of experts can render
your Brand story in 10 Indian languages across multiple
formats like Videos, Shorts Podcast, Articles, Panel,
Discussion, fblive, Contests, Social Media posts etc.

With the support of 125 magazines published in
10 languages. We have a potential to reach 150Mn
consumers across print, digital & social media
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Magazine Readers: Bulls eye audience for Premium products |~ s v —

53% of aduits age 18-49 say ads in magazines fit

well with the content —om= than gther media
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IMRB engegagent Survey fir Association of Magazines India conducted. A

S Paacilei Cr R S P Quanti and Quali study in 2014 among 3600 Indians in metro cities as

Magazines provide valued information, oEX

3 Ut ted
2 = . 2 VWhen Duriirg about e madha maganTes  webates %
conversation and purchase inspiration oo
pay Attenten Lo of NOUCe ads 142 $2 92
—— . — sl o — - 71 :
When thinking about this media... magazines websites "“ﬁ;‘::tf::d‘f Ad S i n p!??mm Mtgﬁi oo h_qf} g.uzk-y 1 31 g4 84

a way to learn about new products 135 103 78 . chm Area L"d‘ about !hmg.'. | care about 1322 96 82
gets me to try new things 126 103 76 m a g a Z | n e S a rbﬁ

acks fit well with the content 138 94 82
inspires me to buy things 120 107 77 m o re e n a i n
like to kick back and wind down with this 19 86 114 9 g g get valuable info from tho ads m 100 a3
t valuable info from thi 114 106 82 d I d th
e e an vaiue an mare likaly to buy products in ads 127 100 85
gives me something to talk about 113 96 98 = -
L . m acks help make purchase decisions 122 26 i
provides info that helps me make decisions 11 108 79 a d S l n Ot h e r e d l a P py
bring up things from medium in conversation 109 100 98 Note: Data for each medum Sesed on leweh of agreement sith stove stmemerss for & et ol
velales @ o h b
Note: Data for each medium based on levels of agreement with the above statements for users of a set of vehicles in each medium. o Pory riage af il who ed & s o ety 1 ech medurm ™ petreriage al whdn
Index: Percentage of adults who used a set of vehicles in each medium vs. percentage of adults who used any of these vehicles in any medium. whvs asedd avy o thame mapitrw rmocha weintm:, wed IV wehacien
Source: MRI-Sim s Multi-Media En ent Study, Spring 2020. "Vehicles" describe all of the TV pr . networks, i d : - "
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Collective Content strength of 125+ Publishers across
50+ Mn Print & 100+ Mn Digital & 50+ Mn Social Media
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